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		 Model	0		 Model	1	 Model	2		 Coefficient	 S.E.	 Coefficient	 S.E.	 Coefficient	 S.E.		Party	member	 .880***	 .055	 1.206***	 .105	 1.752***	 .104	Political	discussion	on	social	media		 2.121***	 .102	 2.100***	 .102	 2.740***	 .110		
Country*Party	member	(Germany=reference)	Italy*Party	member	 /	 /	 -.444***	 .118	 -.380***	 .111	UK*Party	member	 /	 /	 -.382**	 .125	 -.329**	 .116		Political	discussion*Party	member	 /	 /	 /	 /	 -1.782***	 .165		
Country	(Germany=reference)	Italy	 .410***	 .062	 .586***	 .083	 .542***	 .084	United	Kingdom	 .283***	 .063	 .439***	 .089	 .442**	 .089		
Sources	of	political	information	Internet	 .751***	 .132	 .744***	 .133	 .709***	 .131	Newspapers	 .426***	 .096	 .415***	 .096	 .382**	 .094	Television	 -.079	 .119	 -.073	 .119	 -.084	 .118	Radio	 .180	 .094	 .194	 .095	 .227*	 .093		Political	efficacy	 .792	 .121	 .788***	 .120	 .637***	 .114	Interest	in	politics	 .369***	 .103	 .377***	 .102	 .353***	 .095	Trust	in	parties	 -.114	 .073	 -.088	 .074	 .024	 .071		Gender	(male)	 .090*	 .045	 .094*	 .045	 .073	 .042	Age	 -.114	 .104	 -.116	 .102	 -.123	 .099	Education	 .016	 .066	 .018	 .066	 -.009	 .062	Income	 -.045	 .083	 -.048	 .081	 -.024	 .076		Constant	 -2.984***	 .124	 -3.125***	 .133	 -2.598***	 .136		
N	 3869	 	 	 3869	 3869	 	Pseudo-R2	 .391	 	 	 .393	 .406	 	Likelihood	ratio	χ2	 3892.983	 	 	 3911.868	 4051.167	 	Note:	All	non-dichotomous	independent	variables	have	been	normalized	in	a	range	between	0	and	1.	The	variable	expressing	political	discussion	on	social	media	is	centered	around	its	mean	in	Model	2.	Dummy	variables	identifying	missing	observations	for	income	and	political	efficacy	have	been	omitted	from	the	table;	see	notes	10	and	11	for	details.	***p≤.001	**p≤.01	*p≤.05	
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                                                                                                                                                            complicated	that	you	cannot	understand	what	is	happening”.	The	aggregate	variable	had	381	missing	values	because	a	substantial	number	of	respondents	answered	“don't	know”	to	at	least	one	question.	We	performed	the	same	procedure	as	adopted	for	income	to	ensure	that	these	respondents	are	still	included	in	our	analysis	(see	previous	note).	
12	The	values	for	the	effect	size	estimates	reported	in	this	paragraph	are	calculated	on	the	basis	of	Model	2	in	Table	1	by	setting	all	variables	besides	party	membership	and	political	discussion	to	their	mean	(for	ordinal-	and	interval-level	variables)	and	mode	(for	dichotomous	variables)	across	the	pooled	sample.		
13	See	http://www.labour.org.uk/blog/entry/results-of-the-labour-leadership-and-deputy-leadership-election	(accessed	22	December	2015).	
